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MARKET SUMMARIES  
FOR OCTOBER 

 

Pacific Northwest (FO 124) 

Producers delivered a total of 

421.6 million pounds of milk to the mar-

ket during October. Daily deliveries aver-

aged 13.6 million pounds, down 3.9 per-

cent from September. An estimated 451 

producers delivered milk to the market 

during the month. Daily deliveries per 

producer averaged 30,152 pounds, down 

3.9 percent from September 

 

Class I producer milk during October to-

taled 192.4 million pounds, 45.6 percent 

of total producer receipts. Daily usage 

averaged 6.2 million pounds, up 7.8 per-

cent from September.  

 

Arizona (FO 131) 

Producers delivered a total of 

342.9 million pounds of milk to the mar-

ket during October. Daily deliveries aver-

aged 11.1 million pounds, up 5.4 percent 

from September. An estimated 95 produc-

ers delivered milk to the market during 

the month. Daily deliveries per producer 

averaged 116,428 pounds, up 5.4 percent 

from September. 
 

Class I producer milk during October to-

taled 123.1 million pounds, 35.9 percent 

of total producer receipts. Daily usage 

averaged 4.0 million pounds, up 1.8 per-

cent from September.    

Producer Prices &  

Component Levels 

FO 124 FO 131 

Sep Oct Sep Oct 

Uniform Price (at 3.5%) 18.17 19.18 $18.94 $20.23 

Uniform Price (at test) $19.18 $20.87 $19.03 $20.42 

PPD ($0.83) ($1.84) 

n/a 
Butterfat $2.0047 $2.1136 

Protein $3.2521 $3.7278 

Other Solids $0.3971 $0.4340 

Uniform Skim 
n/a 

$12.45 $13.35 

Uniform Butterfat $1.9781 $2.0987 

Butterfat 3.759% 3.870% 3.549% 3.598% 

Protein 3.139% 3.233% 
n/a 

Other Solids 5.721% 5.710% 

Pacific Northwest and Arizona Marketing Areas 
 

William A. Wise, Market Administrator 
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